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SPONSORSHIP OPPORTUNITIES

~

SILVER | BRONZE
SPONSOR BENEFITS $15,000 | $5,000 | $4.000

Listed as exclusive Title Sponsor on all materials v
Logo included on race photos v
Logo on participant gift* v
Logo on participant and volunteer t-shirts v
Name listed on finisher’s medals* v
Logo on race bibs v
Logo included at chute leading up to the Start/Finish line v
Logo included on course v
Logo included on course map document v v
Opportunity to have a display table at packet pick up v v
Opportunity to have a display table at finisher’s area v v v
Recognition on sponsor board at event Logo Logo logo logo
Recognition in race emails Logo Logo Name Name
Complimentary race entries into individual event of choice L 5 3 2
Right to provide samples/promotional material v v v v
Recognition by announcer throughout the event v v v v
Recognition on race app Logo logo Logo Name
Recognition in event press releases v v v v
Prominent display on event website, HeartlandMarathon.org v v v v
Recognition on the Heartland & ORC social media channels v v v v
Exposure to more than 17k participants, volunteers and fans of ORC v v v v
RACE DAY/IN-KIND SUPPORTERS: UNDER $3,000 NEW! MILE SPONSOR: $1,000
* Name plocement on sponsor board at event _ e Dedicated signage at mile marker
* Right to provide samples and/or promotional material ® One complimentary race entry into individual event of
® Recognition by announcer throughout the race et
* Name included on race app * Name included on race app
* Prominent display on event website ttion b h h h
e Recognition on the Heartland & ORC social media ® Reco_gnlhor.\ y announcer f ity out the event
channels * Prominent display on event website . '
e Exposure to more than 17k participants, volunteers and * Recognition on the Heartland & ORC social media
fans of the Omaha Running Club channels o
® Exposure to more than 17k participants, volunteers and
fans of the Omaha Running Club
NEW! EXHIBITOR: $500
e Opportunity to have display table at finisher's area
* Prominent display on event website
READY TO GET STARTED? VISIT . Eﬁgigz;gon on the Heartland & ORC social media
* Exposure to more than 17k participants, volunteers and
HEARTLANDMARATHON.ORG fans of the Omaha Running Club

*Time sensitive benefit. Inquire with ORC to verify the sign up deadline.



